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Advertising Rates
Effective January 1, 2023
Delivered Locally, Recognized Nationally

Dominance

FULL PAGE

1x ...................$1575
2x-13x .........$1255
14x-52x ......$1095
Add Color ....... $170

JR. PAGE HALF PAGE HALF PAGE THIRD PAGE

1x ...................$1125
2x-13x ............$935
14x-52x .........$750
Add Color ....... $150

1x ......................$810
2x-13x ............$765
14x-52x .........$595
Add Color ....... $130

1x ......................$810
2x-13x ............$765
14x-52x .........$595
Add Color ....... $130

1x ......................$540
2x-13x ............$445
14x-52x .........$365
Add Color ....... $120

10.25” x 21.25”
6 col. x 21.25”

8.52” x 18”
5 col. x 18”

10.25” x 10.5”
6 col. x 10.5”

5.0625” x 21.25”
3 col. x 21.25”

10.25” x 7”
6 col. x 7”

DOMINANCE ad units are designed for advertisers seeking maximum visibility within the newspaper and on the page. 

Impression

1/4 VERTICAL

1x ......................$435
2x-13x ............$355
14x-52x .........$295
Add Color ....... $100

1/4 HORIZONTAL 1/5 PAGE 1/6 PAGE 1/8 PAGE 1/16 PAGE

1x ......................$375
2x-13x ............$310
14x-52x .........$250
Add Color ..........$90

1x ......................$335
2x-13x ............$275
14x-52x .........$230
Add Color ..........$90

1x ......................$295
2x-13x ............$245
14x-52x .........$195
Add Color ..........$75

1x ......................$230
2x-13x ............$190
14x-52x .........$155
Add Color ..........$50

1x ......................$125
2x-13x ............$105
14x-52x ............$85
Add Color ..........$30

5.0625” x 10.5”
3 col. x 10.5”

6.791” x 7”
4 col. x 7”

5.0625” x 8”
3 col. x 8”

5.0625” x 7”
3 col. x 7”

5.0625” x 5”
3 col. x 5”

3.333” x 4”
2 col. x 4”

IMPRESSION ad units are designed for advertisers seeking to optimize reach and frequency. IMPRESSION units are ideal 
for building and maintaining awareness. 

Average Net Circulation

30,410

Spot Color / $50 per color

Spot Color / $50 per color
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Awareness

2 COL. x 7”

1x ......................$215
2x-13x ............$180
14x-52x .........$145
Add Color ..........$50

2 COL. x 5” 3 COL. x 3” 2 COL. x 4” 2 COL. x 2” 1 COL. x 3”

1x ......................$157
2x-13x ............$130
14x-52x .........$105
Add Color ..........$40

1x ......................$142
2x-13x ............$120
14x-52x ............$95
Add Color ..........$35

1x ......................$125
2x-13x ............$105
14x-52x ............$85
Add Color ..........$30

1x .........................$65
2x-13x ...............$55
14x-52x ............$45
Add Color ..........$20

1x .........................$50
2x-13x ...............$40
14x-52x ............$35
Add Color ..........$10

3.333” x 7” 3.333” x 5” 5.0625” x 3” 3.333” x 4” 3.333” x 2” 1.6042” x 3”

AWARENESS ad units are designed for advertisers seeking to maximize long-term awareness and reach. The abbreviated ad content 
allows limited copy changes and are designed to create a compelling call to action. 

Premium Positions
Process Color Included On Premium Positions

Hot Spot Banner Ad............................ $275/wk
2 positions available, 4 week insertion

Front Page Banner Ad........................ $575/wk
6 column width, 4 week insertion

	 	“I	think	the	significance	of	having	a	flag	here	is	all	
about	displaying	love	of	country,”	said	Salvation	Army’s	
Center	of	Hope	director	Scotty	Blevins.		Even	more	impor-
tant	though,	is	having	a	flagpole	donated	by	the	Disabled	
American	Veterans,	he	pointed	out.
	 Members	of	the	Disabled	American	Veterans	(DAV)	
Washington	County	Chapter	No.	9	met	Tuesday	with	
officials	from	the	Salvation	Army	and	Center	of	Hope	to	
dedicate	a	flagpole	donated	by	the	DAV	and	present	an	
American	flag	which	had	flown	over	the	U.S.	Capital.		To	
show	their	appreciation,	the	Salvation	Army	staff	present-
ed	the	DAV	with	a	plaque	that	will	be	installed	at	the	base	
of	the	flagpole.
	 “About	a	year	ago,	we	asked	Scotty	what	some	of	the	
needs	were	at	the	Center	of	Hope,”	explained	DAV	mem-
ber	Keith	Jones.		“He	told	us	he	hadn’t	been	able	to	get	
a	flagpole.		We	went	back	and	presented	the	need	to	the	
membership	and	they	decided	to	buy	a	flagpole.”			Having	
a	flag	fly	at	the	Center	speaks	to	the	significance	of	what	
the	flag	represents,	particularly	the	service	given	to	our	
country	by	all	veterans,	“especially	disabled	veterans	who	
have	given	so	much	of	their	minds	and	bodies.”
	 Blevins	said	that	a	couple	of	years	ago,	the	Center	
of	Hope,	a	transitional	housing	program,	applied	for	a	
per	diem	grant	from	Veterans	Affairs	to	better	serve	the	
homeless	veterans	who	make	up	40	to	50	percent	of	their	
service	population.			As	a	result	of	the	grant	the	Center	has	
18	beds,	16	for	men	and	2	for	women,	which	are	dedi-

cated	to	homeless	veterans	
and	funded	through	the	VA	
grant.		“As	far	as	I	know,	we	
are	the	only	program	in	this	
area,	that	offers	programs	
for	homeless	female	veter-
ans,”	he	said.
	 The	average	stay	for	a	
veteran	at	the	Center	of	
Hope	is	between	six	and	nine	
months,	said	Blevins.	This	
allows	the	veteran	to	apply	
for	any	eligible	VA	benefits,	
save	some	money,	stabilize	
their	medications,	receive	
medical	treatment,	perhaps	
reconnect	with	family	and	
friends,	and	make	a	transi-
tion	back	into	the	communi-
ty,	either	the	local	communi-
ty	or	elsewhere.	“We’ve	had	
some	great	success	stories,”	
said	Blevins.		“We	can	get	
a	homeless	veteran	off	the	
streets	and	within	six	to	seven	months,	you	wouldn’t	even	
recognize	that	person	between	our	efforts,	what	the	Salva-
tion	Army	does	anyway,	and	partnering	with	the	VA	and	
all	those	resources,”	said	Blevins.		
	 The	Center	has	a	total	of	108	beds,	24	of	which	are	
HUD	funded	but	serve	the	same	homeless	veteran	popula-
tion	as	the	VA	grant	program.		Of	those	24	beds,	8	are	for	

women	and	16	for	men.	The	remainder	of	the	beds	serve	
the	transient	homeless	population.
	 The	DAV	Washington	County	Chapter	No.	9	will	dedi-
cate	another	flagpole	at	its	headquarters	located	at	302	
W.	Oakland	Ave.	on	Mon.,	April	15	at	1	p.m.		Members	of	
Rolling	Thunder	will	perform	the	Empty	Chair,	Flag	and	
Roll	Call	ceremonies	and	play	Taps	as	part	of	the	dedica-
tion.		All	veterans	and	the	public	are	invited.

	 Baseball	is	back,	heralding	the	long-awaited	arrival	
of	springtime.
	 After	a	winter	gone	long,	nothing	touches	the	heart	
quite	like	hearing	an	umpire	shout,	“Play	ball!”	It’s	
not	just	the	beginning	of	a	ballgame.	It’s	the	rebirth	of	
something	bigger,	better,	and	yes,	warmer.
	 The	game	returns	and	our	conversation	once	again	
is	made	livelier,	peppered	with	phrases	like	“duck	
snort,”	“back	door	slider”	and	“frozen	rope.”	
	 The	days	grow	longer	and	our	sleeves	grow	shorter	

as	we	reintroduce	ourselves	to	the	idea	that	taking	in	
a	ballgame	is	a	cool	way	to	spend	a	warm	spring	after-
noon.	
	 Perhaps	we	dust	off	our	own	gloves	and	mitts,	
hankering	for	the	year’s	first	game	of	catch	with	a	son	
or	daughter.	Perhaps	we	are	reminded	of	our	own	
games,	however	long	ago.	It	is	at	this	time	of	year,	as	
spring	and	baseball	arrive	together,	we	find	ourselves	
looking	forward	to	the	possibilities	of	this	new	season.	
	 We’re	fortunate	in	Washington	County	to	have	

three	high	school	teams	playing	right	now:	Daniel	
Boone,	David	Crockett	and	Science	Hill.	For	more	on	
the	games	this	week	between	Crockett	and	Science	
Hill	(a	12-2	Science	Hill	win)	and	Boone	and	Crockett	
(a	12-1	Boone	victory)	including	Bart	Nave’s	baseball	
photography,	see	page	15.
	 In	the	meantime,	grab	some	friends,	head	out	
to	the	ballpark	and	buy	yourself	some	peanuts	and	
Cracker	Jack.	Baseball	is	back.
(Graphics by Judd Shaw. Photos by Bart Nave Photography: www.bart.ifp3.com)

You are invited to: Doggie Spring 
Treat Seek at Winged Deer Park 

Festival Plaza Saturday, April 20, 
from 12 to 2:00 pm

Now is a Good 
Time for an 
HVAC Tune-Up

Call 952-5142 or visit 
jcpb.com to learn more

Servicing now may make your 
system more energy efficient and 
help avoid unwanted break downs. 
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Johnson City
1185 N. State of Franklin Rd. l 423-975-9900

Gray l 2100 Forest Dr. l 423-467-9966

Relationships Built to Last
At First Bank & Trust Company, it’s about more than being your banker.

We’re your partner. 

For business and commercial services tailored to your unique needs, call

Julia Bell, Senior Vice President - Northeast Tennessee Region
423-282-3850

First
Bank & Trust Co.

The Bank That Puts You First
Member FDICwww.firstbank.com

Johnson City
1185 N. State of Franklin Rd. l 423-975-9900

Gray l 2100 Forest Dr. l 423-467-9966

NEWSANDNEIGHBORONLINE.COM

SPRING TUNE-UP!

Leinbach Services, Inc. • 423.282.4983 

For more information visit: www.leinbachservices.com/get-a-supertune-2/

$89SuperTune
(16 point inspection)

Have Your Air Conditioner Ready Before The Hot Days Get Here 

With baseball’s arrival, spring is finally

Dedicating the flagpole at the Center of Hope were: Keith Jones, (L to R), Scotty Blevins, 

Carl Ingram, Joe Riley, Mark Spainhour, Joshua Reed, Salvation Army Capt. Dianne Roth; 

on the second row:  Alvin Rife, Hubert Baker; on the steps: Paul Moody, Walter Holland 

and Tom Toothman.  Photos by Linda Vance Gordon

DAV donates flagpole and U.S. flag to Salvation Army’s Center of  Hope

IN THE CARDS
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N&N

SHORTSTOP

TAYLOR
SMITH

DANIEL BOONE

TRAILBLAZERS

N&N

OUTFIELDER

BY LINDA VANCE GORDON

BY JEFF KEELING

 The former home of all-black Langston High School (LHS) is getting a hard look from city leaders as to its potential for renovation and some type of broad commu-nity use. The school system’s maintenance center since 1974, Langston has fallen into significant disrepair. A study released in January by Shaw and Shanks Architects details the condition and renovation possibilities of the campus bounded by Elm, Fairview and Myrtle streets. It doesn’t paint a pretty picture, but does indicate a good potential for restoring the gymnasium, and possibly a 60-year-old classroom wing. City leaders, who appear in-clined to invest in some type of renovation, have met with the Langston High School Interest Group since January to discuss the issue. LHS group members begin a series of community meetings April 2 to get input from the city’s African-American community. That community includes many people who attended Langston before its 1965 closure and were imbued with its motto: Enter to Learn. Depart to Serve. Time’s passing has not dimmed their ardor for Langston and all it means.

 When he proudly crossed the stage at Langston High School in 1965, Mike Young, by virtue of his last name, became the final student to be handed a diploma from the 73-year-old segregated institution. Like his older cous-in, 1949 graduate Barbara Love-Watterson (nee Young), Young has retained a love for the school through the intervening decades.
 And like Love-Watterson and many other alumni, Young has watched with sadness as the years have rolled by and the school has fallen into further disrepair. The Bristol resident helps lead the LHS Interest Group, which has a public meet-ing at 10 a.m. April 2 at Carver Recreation Center. He says the current spark of interest may be the last best chance for a renovated Langston the community can use and in which it can take pride.

 “It doesn’t have to be a fancy building,” Young says, “but this is going to be our last chance, possibly, to do some-thing. Will we get all our wishes? I don’t know. Will we get some of them? I don’t know. But we have to try.”
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      National Ag Day - March 18, 2016
Washington Co. Agricultural & Business Appreciation DinnerAppalachian Fairgrounds - Gray, TennesseeFriday, March 18th  •  6:00 PM - 8:30 PM

Cost $10 per person.  Tickets available at First Bank & Trust Company-Johnson City and Gray 
locations and the Chamber of Commerce serving Johnson City -Jonesborough-Washington
County.  Tickets must be purchased by Friday, March 11th.

Celebrating America’s Ag Industry First
Bank & Trust Co.
Agricultural Lending Division

JOHNSON CITY  •  GRAY
KINGSPORT  •  BRISTOL 

www.FirstBank.com      
Member FDIC

Inside this edition:
Find Us On

The best business checking.
Anywhere.

No monthly service fee. 
No hidden costs. No surprises!All the capabilities without all the fees. It’s really free.

*$100 minimum opening deposit.

Business
Checking at

Member FDIC

w w w .Tr u P o i n t B a n k . c o m

County Budget, 3 NN earnings, 6 Tournament time, 11

“Have a great week!”
Levi Anderson
Johnson City

The best business checking.
Anywhere.

No monthly service fee. 
No hidden costs. No surprises!All the capabilities without all the fees. It’s really free.

*$100 minimum opening deposit.

Business
Checking at

Member FDIC

w w w .Tr u P o i n t B a n k . c o m

423.854.8801

Louis Johnson, who lives across Fairview Avenue from Langston and would love to see it renovated, inside the school’s old gym. Photo by Jeff Keeling

1949 Langston graduate Barbara Love-Watterson Photo by Jeff Keeling
Langston’s class of 1949. Barbara Young (nee Watterson) is not pictured. The center court circle still reveals the Golden Tigers initials. Photo by Jeff Keeling

SEE LANGSTON, 7 Players battle for a rebound during Langston’s heyday. 

City leaders mull former segregated school’s renovation, new use

Saving Langston

Front Page Banner
10.25” x 2.5”

Hot Spot Banner(s)
4.3125” x 2”

Classifieds
Business Card.....................................$140/4wks
4 week insertion
Classified Rates
20¢ per word over 20 words
...............................................................................$10/wk
..........................................................................$15/2wks
..........................................................................$20/4wks
Legal Classifieds.......................$5.25/Col. Inch
4 week insertion

National Rates
Agency commission to accredited and recognized agencies is 
15%. National rate applies to any advertising placed by businesses 
operating outside the circulation area of the newspaper.

Church & Charity .......................$12.50

Advertising Rates
Effective January 1, 2023
Delivered Locally, Recognized Nationally

Average Net Circulation

30,410

Spot Color / $50 per color
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Preprint Rates (Net)

Contract discount rates available on 24 page and above.

Insert Price CPM

Single sheet ...........................................................$27
4 Page .......................................................................$37
8 Page .......................................................................$45

12 Page ....................................................................$45
16 Page ....................................................................$45
24 Page ....................................................................$45

Sub-zip target zoning available by carrier route. Full 30,500 circulation 
coverage into prime core market customer homes.

Insert Price CPM

PREPRINTS SHIP TO: 
300 North Sycamore Street  |  Elizabethton, TN 37643

Preprint Rates
Effective January 1, 2023
Delivered Locally, Recognized Nationally
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* Johnson City News & Neighbor 2021 Circulation Verification Council Circulation Audit/Readership Survey
* Johnson City Press 2021 Alliance for Audited Media

Wednesday morning delivery is grocery insert day. 
The most important advertising day of the week.

37659

37604

37615

37686

37601

Johnson CityJohnson City

JonesboroughJonesborough

Audited Home Delivery Comparisons and household coverage

Washington County, TN

Home delivered to 30,410 homes in your core market!

73%
MORE 
Prime Customer Homes!*

Put Your Sales Message into

Johnson City ............... 37601 .........................8,388 ...........................51%...................................2,297.............................  14%
Johnson City ............... 37604 ........................11,960 .........................73%...................................2,578............................15.8%
Gray/Boones Creek .... 37615  .......................5,966............................67%...................................1,205............................13.5%
Jonesborough ............ 37659 ........................  2,774...........................23%...................................1,849............................15.5%
Piney Flats  .................... 37686 .........................1,322 ...........................40%.................................... 320..............................   9.6%

Towns 	 Zip Code 	 News & Neighbor	 Single Copy 	 Johnson City Press	 Single Copy 

Home Delivered Circulation  	 30,410 	 53.3%	 8,249	 14.5%

The fourth largest audited home delivered newspaper in Tennessee!
Increase Profits  •  Reach new customers today!

Circulation Audited 
and Verified by

Approximate 15-mile distribution radius

* *

GrayGray

Piney FlatsPiney Flats

N&N Household
Coverage &

JCP Household 
Coverage &
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Market Demographics
Delivered Locally, Recognized Nationally

The News & Neighbor offers advertisers a market no other media can touch…home delivered every Wednesday morning.

Strong Readership

94.2% of respondents receive the publication regularly.

87% of the papers received are read regularly.

72% of respondents do not subscribe to a daily paper.

With an average of 1.8 readers per paper, that means 
over 49,360 adults regularly read their News & Neighbor.

Buying Power

Household Income 	 N&N Readers	
$25,001 - $49,999 	 24% 	
$50,000 - $74,999           	 17% 	
$75,000 - $99,999 	 16%	
$100,000- $149,999        	 20%  	
Over $150,000-$200,000        11%    	

Buying Age

Group 	 N&N Readers	
25 – 34 	   9% 	
35 – 44  	 20% 	
45 – 54  	 22% 	
55 – 64 	 26% 	
65 – 74  	 18%	
75 years or older 	   3%  	

N&N Readers are Big Spenders

32% Plan to purchase an Automobile  (new & pre-owned)
46% Plan to purchase Furniture and Home Furnishings
26% Plan to purchase a Major Home Appliance
39% Plan to purchase Home Improvements / Supplies
15% Plan to purchase Carpet / Flooring
40% Plan to purchase Automobile Accessories 
(tires, brakes & service)
45% Plan to purchase Lawn & Garden equipment/supplies
55% Plan to purchase Men’s Apparel
72% Plan to purchase Women’s Apparel
20% Plan to purchase Cell Phone New / Up-grade service.
79% Plan to purchase Dining & Entertainment
56% Plan pharmacist or prescription services

Education

Highest Level  	 N&N Readers	
High School 	 25%	
Some College   	 30% 	  
Graduated College    	 28%	
Completed Post Graduate 	 17% 	

Buying Decisions

75.8% of readers frequently purchase products or 
services from ads seen in their News & Neighbor

58% of News & Neighbor newspapers are kept three 
or more days before discarding.

Circulation

30,410 News & Neighbor Newspapers are delivered 
Wednesday morning EVERY week.

News & Neighbor Newspapers are bagged & delivered into 
receptacles, front porches or driveways by adult carriers.

N&N Readers Use Your Services

15% Plan to use Home Heating / Air Conditioning service
11% Plan to use Childcare
13% Plan to use Education / Classes 
35% Plan to use Veterinarian services
23% Plan to use a Financial Planner (Retirement, Investing)
48% Plan to use a Tax Advisor / Service
32% Plan to use Health Club / Exercise Class
56% Plan to use a Pharmacist / Prescription Service

This information was provided through an audit/readership studies survey performed by the Circulation Verification Council (CVC), independent of News & Neighbor Newspapers. 385 interviews with 
residents in the primary market area provide a minimum accuracy level of +/-4%. Does include 1,100+ paid subscribers. 
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Day of Publication/Distribution
Home delivery every Wednesday through experienced, 
adult carriers, combined with rack locations

Deadline for Ad Submissions
Friday by 3 p.m.

Digital File Submissions
Color images should be in CMYK color mode

• High resolution PDF
• High resolution JPEG or TIFF (150dpi minimum)
• Indesign CC (with fonts & art packaged with fonts)
• �Illustrator CC & Photoshop CC also accepted, fonts must 

be converted to paths or included 
• �Color ad submissions should be 4-color (CMYK), SWOP 

Newsprint, 10% dot gain for optimal printing
• �Grayscale and spot color ad submissions - 10% dot gain

Art or Logos 
• High resolution JPEG or TIFF
• �EPS Vector files, fonts converted to paths or included
• �We CANNOT accept Microsoft Word/Publisher docs 

for ads, photos or logos

Ad Copy
• Text, Rich Text, Word Doc or in body of email
• NO Publisher documents please

Deadlines and Specifications
Delivered Locally, Recognized Nationally

Web Banners
�Link to a website/webpage or as a 
non-interactive ad for information only.

Vertical banner
	 • 300 x 250px  - $95/month
	 • 300 x 125px - $65/month
 
Bottom banner
	 • 736 x 176px - $150/month

736 x 176

JCNEWSANDNEIGHBOR.COM
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FRESH

START
for STATE HOUSE

PAID FOR BY CITIZENS 
FOR  A FRESH START, 
CHARLES STEAGALL, 

TREASURER

8 YEAR 
TERM LIMIT 

PLEDGE

REPUBLICAN

AUTO LOANS 1.95%APR*
as low as

No Payments for 90 Days
800.999.2328 • www.ecu.org

*APR is Annual Percentage Rate. Loan and payment deferral subject to credit approval.

Dennis Powell
93 Years Young

“Have a great week!”“Have a great week!”

Every May, Bill Broyles plants 20 pounds of sunflower seeds on his land in Piney Flats, and by mid-July, the hillside overlooking Allison Road is exploding with color. 
PHOTOS BY DAVE ONGIE

A morning glory intertwined in one of Broyles’ sunflowers, which are popular with the honey bees early in the morning.

Keep on the Sunny Side
BY DAVE ONGIE, NEWS EDITOR

 If you make the turn onto Allison Road in Piney Flats and stay the course long enough, you’ll eventually come to one of those famous East Tennessee hairpin turns necessitated by our unyielding landscape. If you’re making this drive in late July, you’ll be greeted by a hillside exploding with sunshine once you make it around the bend.
 For over 40 years, Bill Broyles has been planting sunflowers on his property. It started with a small garden in his front yard, but then it migrated over to a more visible hillside on his property where the sea of sunflowers has expanded to epic proportions. Each May, Broyles – a Vietnam veteran – plants 20 pounds of sunflower seed. Deer and other wildlife on his property inevitably nibble around the edges, but by mid to late July, the sunflowers reach their peak. 

 The only time Broyles changed his planting schedule was the year his daughter got married. Sunflowers are her favorite, so Broyles planted some seeds early and took precautions to keep the frost at bay. His timing was just right, and the flowers hit their peak just in time for her June wedding day.
 Last Thursday morning, Broyles sat in a golf cart high up on his property and took a moment to enjoy the fruits of his labors. Cars would round the bend and slow down to a stop in front of his driveway. Each time, the passenger side window would slide down, and a cellphone would peak out just long enough for the occupant to snap a few pictures. One young lady stopped her car, turned on her hazard lights, hopped out of the driver’s side door and jogged over to snag a couple flowers from the bunch Broyles had left at the entrance 

SEE BROYLES, 6

Bill Broyles brightens his corner of the world with sunflowers

Virtual learning pioneer offers advice to parents, studentsBY DAVE ONGIE, NEWS EDITOR

 Parents of school-aged children across our region are currently facing the reality their children may spend at least part of this school year learning remotely. Over 2,400 students in Johnson City Schools are signed up for the system’s virtual learning program, and with the number of COVID-19 cases in Washington County on the rise, decisions have already been made to delay the return of in-person learning at University School and in the Washington County School System (see story on Page 3).
 This means teachers, students, parents and administrators are currently working feverishly to be sure they’re ready to meet the challenge of educating students virtually.
 Dr. Jason Horne has been at the forefront of online education for the better part of the past decade. Horne, a graduate of Daniel Boone High School 

and ETSU, 
designed 
Tennessee’s 
first online 
high school 
back in 2012 
and served as 
the school’s 
principal for 
a number of 
years before 
accepting 
the position 
of secondary 
supervisor in 
the Campbell County School System. Horne said the technology to deliver public education online has existed for several years, but it took an event like the coronavirus pandemic for virtual learning to become more accepted as a mainstream option. He likened it to the 

Blaiklee Brooks takes part in some virtual learning with her classmates. With COVID-19 cases on the rise in our area, parents, students, teachers and administrators are making preparations to utilize online coursework as needed this school year. PHOTO BY COLLIN BROOKS

Jason Horne
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Special Publications

Special Sections 

Special Sections and Publications
Delivered Locally, Recognized Nationally

Builders’ Brand (Johnson City Area Home Builders Association)
Consumers guide to home construction and remodeling. 
Magazine format, full color. 

Consumer “How-To” Guide
Consumer information on products and services. 
Full page ad and page of editorial. 

Brick & Mortar Local Business Edition
Tabloid featuring locally owned businesses. 

Head to Toe Women’s Magazine
Focusing on brides and weddings in the Washington County area.

All Things Holiday
Special edition of Head to Toe, published before Black Friday, 
features gift ideas, recipes and more.

Home & Garden Section (ROP)
Editorial focused on home design and outdoor 
projects. Spring and fall editions.  
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Primary Care | Sports Medicine | Podiatry | Outpatient DiagnosticsConveniently located next to Hobby Lobby 

3019 Peoples Street, Suite 300, Johnson City
(423) 461-2100

HMG Primary & Specialty Care

Accepting New Patients

We're here through it all 
At Holston Medical Group, our primary care providers are here through it all.

For routine check ups, or something unexpected,

we're here for you through every stage of life.

Providing care across generations for over 45 years
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123 East Main Street
Downtown Jonesborough
noelledecor.com
M-F 10:00 – 5:30
Sat 10:00 – 6:00

Made in America weatherproof 
welcome board!

Indoor/Outdoor pillows are 
perfect for Spring decorating! How adorable are these birds?

The store is overflowing with 
beautiful NEW merchandise 
from baskets to birds as well 

as beautiful florals and so 
much more!

FREE 
Decorating Classes
All classes are from 

11:30-12:15. 
Call 423-913-8000 

to reserve your seat!
April 28th- Outdoor 

Entertaining 
Recipes Included!

May 5th- Gifts Galore
May 5th-7th: Mother’s Day 

Specials, Gifts and 
Surprise Events

May 19th- Garden Party 
Class with 

Refreshments Served

FREE 
Decorating Classes
All classes are from 

11:30-12:15. 
Call 423-913-8000 

to reserve your seat!
April 28th- Outdoor 

Entertaining 
Recipes Included!

May 5th- Gifts Galore
May 5th-7th: Mother’s Day 

Specials, Gifts and 
Surprise Events

May 19th- Garden Party 
Class with 

Refreshments Served

Five things to know before you buy a home Buying a home can be a complex pro-cess but with the right financial prepa-ration, and the right financial partner, buying a home can be simpler than you may think. Read our must-have steps toward finding the right home no matter when you hope to buy. 

 1. Save for a down payment and then some. Homebuyers, especially first-time buyers, often forget that a down payment may not be the only up-front cost of homeownership you should consider be-fore you submit a purchase offer. Depend-ing on your individual circumstances, you may need to pay for a survey, appraisal, or inspection out of pocket. You should also be prepared to submit earnest money with your contract. If your contract falls through, you might not be reimbursed for 100% of the out-of-pocket costs you paid toward doing your due diligence. Make sure you’ve saved enough that if this hap-pens to you, it won’t be the end of your home search. 
 2. Finding the right home isn’t just about the house. Remember to take into consideration costs like renovations, the average utility bill, and any increased cost 

of living associated with relocating. 3. Always get pre-approved. Pre-ap-proval is a simple process that will help you better understand how much you should plan to spend on a home pur-chase. Pre-approval also speeds up the mortgage lending process once you have found the ideal home. When you apply for pre-approval, your mortgage banker can help you understand more than just the maximum amount of money you qualify for too. 
 4. Choosing the right mortgage is just as important as finding the right home. Mortgages are as diverse and varied as the homes you may view. Depending on the property you choose, the location of the property and whether or not you have served in the military, options like Rural Development, VA or FHA might be the best fit. If you cannot find the home you are looking for, it may be best to consider a construction loan. Make sure that when you find the right house, you work with your First Bank & Trust mortgage banker to find the right mortgage too. 

 5. Always prepare for the unexpected! Bring your sense of humor. Sometimes your homebuying journey may get 

complicated, but choosing the right team makes all the difference. Be sure to choose a mortgage banker who you feel comfort-able coming to with questions and who will be in your corner from start to finish, and throughout the life of your loan. Choosing the right partners for your homebuying experience can make all the difference in how you feel about the process. Our First Bank & Trust mort-

gage lending team is in your corner from pre-approval, to closing, and beyond. First Bank & Trust Company remains committed to servicing our own loans and maintaining relationships with our customers long after they have purchased their home. Make sure that when you choose your mortgage lending team, you choose a bank that puts you first.

Complete these home improvements 
over the weekend

  Home improvement projects ramp up when the weather warms up, as home-owners channel the rejuvenating feelings of spring and tackle their home to-do lists. Smaller projects can yield impressive results and be completed over the course of a single weekend. These weekend or one-day projects may satisfy homeowners’ desires to fix up their homes.
  Create an accent wall. Painting a focal wall in a home can create a serious impact. The bonus is it will not take as long or require as many materials as painting an entire room. Accent walls frequently feature a bold color, so decide on placement and tackle this project in less than a day.  Dress up the entryway. An en-tryway is a guest’s first impression of a home. Many entryways can use a minor overhaul, both inside and outside. Paint the front door a different color so it pops 

from the curb. Install a new mailbox or decorative house numbers. A new wel-come mat can change the look as well. In-side, consider laying a new floor. Resilient vinyl tiles come in many different patterns and can mimic the look of wood, traver-tine or marble. Installing a floor can take a day or two.
  Install a new faucet. Instantly improve a kitchen or a bathroom with new fixtures. New faucets can provide aesthetic appeal and low-flow faucets can help conserve water.
  Create a gallery on the staircase. Gather and arrange framed photos, art-work or wall accents so that they ascend the wall of a staircase. This creates a designer touch and can dress up an often barren area of wall space.

 Install a fresh light fixture. Im-prove drab spaces with a little illumi-nation. Better Homes & Gardens sug-gests replacing an existing fixture with something new and vibrant. If hanging a new fixture is not within one’s skill set, free-standing table or floor lamps also can cast a new glow on a space.
  Add molding. Molding can add in-stant aesthetic appeal to a room. Molding is appropriate near the floor, at the top of walls where they meet the ceiling, or even mid-wall as a chair rail. Some homeown-ers like to create framed molding on walls in formal living spaces.

  Update kitchen or bathroom hardware. Replacing hardware is a fast and easy project, but one that can have immediate impact. Swap out tired or out-dated hardware for newer brushed metals and more impactful shapes and designs. Home renovations do not need to take weeks or months. Many projects can be completed over the course of a weekend. 
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BY A.J. KAUFMAN

 “It’s all about walking through it,” Jacob explained. 
“It’s the journey.”
 Her gardening odyssey began more than 30 years ago, 
after a trip to Japan in the late 1980s. Jacob was in the 
Far East to study international business and began to 
explore Ikebana, the art of flower arrangement. 
 The Lynchburg, Virginia, native brought back what she 
learned about flower design to the Tri-Cities area.
 Her creations recently were on display in her backyard 
during the Shady Oaks Garden Tour, the bi-annual 
autumn event in Johnson City, offering a view of 

late blooms. The tour 
alternates years between 
being a flower show and a 
garden tour.
     “I was very honored 
that my two neighbors, 
including Hugh Conlon, 
a horticulturalist, also 
were part of the tour,” 
Jacob said. “We had great 
participation. We have 
wonderful neighbors. 
We’ve discussed ‘shared 
landscapes’ without fences, 
and with grassy slopes and 
pathways to visit with each 
other.”
     A member of Shady 
Oaks Garden Club, 
Jacob has a victory-
style vegetable garden, 
alongside a wildflower 
garden, centered around a 
dry creek bed.
 The journey has not 
always been easy, however.

 Jacob says that her yard was a “gorgeous deep green, 
a white pine horseshoe” until 2014, when a mini tornado 
“sent a bough through our garage roof.”
 Since then, nearly 20 white pines had to be removed in 
various ways.
 As for design, each space opened up as trees had to 
come down.
 “My yard has ‘garden rooms’ that I’ve worked on as 
trees had to come down,” Jacob explained. “For example, 
we found a huge rock we didn’t even know was there. 
So I dug a sunken Zen-style gravel area around it and 
painted a crane on a pallet to lean against the fence 
behind it.”
 She claims her Japanese-style garden has an artist’s 
perspective with a pavilion below. Plants become 
gradually larger as you go down toward the pavilion, so 
you can see all the displays. She also has water features 
in the yard, including fountains at the top, ledges, a 
waterfall, and even Japanese bridges in several spots.
 She prunes, chooses small plants and places plants in 
containers throughout the 
garden.
 “So I use those three 
techniques to keep the 
garden small enough 
to see everything and 
manageable for the future,” 
Jacob said.
 In particular, she has 
collections of Japanese 
maples, coral bells, with a 
variety of different shapes 
of leaves. 
 Jacob highly 
recommends coral bells for 
our Appalachian climate, 
because they can be left out 
all winter and also survive 
the summer temperature, 
even when it’s dry.
 She also has Lenten 
roses, which bloom in early 
spring and do very well in 
East Tennessee’s climate.

423-323-5171 • kitchentuneup.com
Locally Owned and Operated Since 1994

LOVE YOUR 
KITCHEN AGAIN!

BEFORE

CABINET REFACING & REDOORING • COUNTER TOPS
ROLL OUTS & MORE

Heather Jacob shares her Japanese style garden during the Shady Oaks 
Garden Tour. PHOTOS BY DAVID CRIGGER

Jan Taylor, of Shady Oaks Garden Club, serves refreshments during the tour.

A peaceful fountain.

Heather Jacob maintains a splendid garden

INJURY BREWING? 

We can help you a latte. 

Walk=lt= In Clinic 
State of Franklin Healthcare Associates™

301 Med Tech Pkwy, Suite 120 
7 Days a Week • 7am-9pm 


